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Interest among international tourists for visiting Italy

Accommodation searches on Google for trips to Italy over the last 2 months

Compared with the same period in 2021,
research data for visits to Italy shows a higher
% variation on the first of November (+86%)
and the first of December(+120%).

The average for the two months is +70.0%.
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Ranking of Italy in terms of interest for international travel

Accommodation searches on Google for international travel over the last 2 months
one of the main competitors.
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ltaly remains among the most
popular international travel
destinations.

Interest also increased for France,
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Ranking of Italy in terms of interest for international travel

Accommodation searches on Google for international travel over the last 2 months

ltalian cities remain among the most
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The main countries interested in Italy

Accommodation searches on Google for trips to Italy over the last 2 months
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The countries most interested in
Italy based on travel searches
on Google are Germany (100),
USA (42), France (25), Great
Britain (23), and Austria (16).
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Main tourist destinations of interest for the German market

Accommodation searches on Google for international travel over the last 2 months
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Main tourist destinations of interest for the French market

Accommodation searches on Google for international travel over the last 2 months
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Main tourist destinations of interest for the United Kingdom market

Accommodation searches on Google for international travel over the last 2 months
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For UK tourists, Italy (23) is the sixth destination
country based on Google searches for international
travel.

292 Italy is preceded by Spain (100), United States (51),
Turkey (34), Greece (27), and France (25).
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Main tourist destinations of interest for the Dutch market

Accommodation searches on Google for international travel over the last 2 months
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For Dutch tourists, Italy (30) is the eighth
destination country based on Google searches
28 for international travel.
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Main tourist destinations of interest for the Polish market

Accommodation searches on Google for international travel over the last 2 months
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Main tourist destinations of interest for the Belgian market

Accommodation searches on Google for international travel over the last 2 months

B 1 PaesiBassi
B 2 Francia

B 3 Spagnha

m 4 Germania
m 5 Stati Uniti
B 6 Turchia

m 7 Italia

m 8 Regno Unito
m O Grecia

m 10 Austria

100

93

63

I
~
w
=

For Belgian tourists, Italy (21) is in seventh place
among tourist destinations based on Google
searches for international travel.
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Main tourist destinations of interest for the Spanish market

Accommodation searches on Google for international travel over the last 2 months
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Source: ENIT Research Department using Google Destination Insights (for the period from 01/10/2022 to 01/12/2022) - All the data is indexed
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Main tourist destinations of interest for the Swiss market

Accommodation searches on Google for international travel over the last 2 months
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For Swiss tourists, Italy (89) is the
second destination country based on
Google searches for international
travel.
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Main tourist destinations of interest for the Swedish market

Accommodation searches on Google for international travel over the last 2 months
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For Swedish tourists, Italy (26)
remains steady in 10th position
among the most searched
destinations on Google for
international travel.

Source: ENIT Research Department using Google Destination Insights (for the period from 01/10/2022 to 01/12/2022) - All the data is indexed
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Main tourist destinations of interest for the United States market

Accommodation searches on Google for international travel over the last 2 months

1 Messico

2 Italia

3 Regno Unito

4 Canada

5 Francia

6 Rep. Dominicana
7 Giappone

8 Spagna

9 India

m 10 Thailandia

w
o1

W
&)

w
N

[IEN I

’ I
N
(e}

=
[N

=
[N

[N
o

N
()}

For USA tourists, Italy (35) remains
steady in 2nd place among the most
searched destinations on Google for
international travel.

Source: ENIT Research Department using Google Destination Insights (for the period from 01/10/2022 to 01/12/2022) - All the data is indexed
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Recovery of international tourism by geographic area compared to 2019

International arrivals around the world: % of recovery January-September 2022 against January-September 2019

Totale nel mondo 63,0%
Europa 81,0%
Medio Oriente 77,0%
America 66,0%
Africa 63,0%
Asia e Pacifico 17,0%

Between January and September 2022, the number of international travellers around the world reached 63% of the
numbers in 2019. Europe is leading the recovery, achieving 81% of pre-pandemic levels, thanks to strong internal
demand and visitors from the USA. In the 3rd quarter European international arrivals came close to 90% of the 2019
levels.

Source: ENIT Research Department using provisional UNWTO data for 2022 N AGENZIA
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Recovery of international tourism by geographic area compared to 2019

International arrivals around the world: % variation of January-September 2022 against January-September 2019

Totale nel Medio Asia e
mondo |Europa| Oriente America Africa Pacifico
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Between January and September 2022, the number of international travellers in Italy remained -37.4% down against
2019. There was a smaller drop in Europe (-19.4%) compared to other geographic areas and worldwide figures.
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Monitoring of arrivals and international flight bookings to Italy

Past arrivals and bookings for the coming months in Italian airports - comparison between 2022 and 2021 on 06/12/2022
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Monitoring of arrivals and international flight bookings to Italy

Past arrivals and bookings for the coming months in Italian airports - comparison between 2022 and 2019, on 06/12/2022
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Monitoring of international flight bookings to Italy - November
2022 Bookings by country of origin - % variation November 2022 against 2021, on 06/12/2022
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Monitoring of international flight bookings to Italy - December
2022 Bookings by country of origin - % variation December 2022 against 2021, on 06/12/2022
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Monitoring of international flight bookings - Italy and competitors
Bookings November and December 2022, on 06/12/2022
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Monitoring of international flight bookings - Italy and competitors
Bookings November and December 2022 - % variation against 2021, on 06/12/2022
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Monitoring of international flight bookings - Italy and competitors
Bookings November and December 2022 - % variation against 2019, on 06/12/2022

-10.0%  _10.8%

-26.7%

-29.7%

Italia Spagnha

m Novembre

Source: ENIT Research Department using Forward Data - updated to 27/11/2022

_1.1% I

-15.1%

-15.9%

-23.2%

Grecia Francia

m Dicembre

24

N AGENZIA
NAZIONALE
1919

DELTURISMO



Accommodation bookings through Online Travel Agencies November 2022-2021

Products offered by major OTAs - occupancy rates by product compared with 2021
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Accommodation bookings through Online Travel Agencies December 2022-2021

Products offered by major OTAs - occupancy rates by product compared with 2021
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Accommodation bookings through Online Travel Agencies 5-12 December

Products offered by major OTAs - accommodation facility occupancy rates, comparison 2022-2021

% occupation of available accommodation on OTA channels by product on 05/12/2022 from 7 to 11 December 2022 -
compared to 2021

Date Product | 07/12/22 | 07/12/21 | 08/12/22 | 08/12/21 | 09/12/22 | 09/12/21 | 10/12/22 | 10/12/21 | 11/12/22 | 11/12/21
Mountains 38.3% 30.7% 62.4% 23.2% 68.9% 23.9% 60.0% 28.0% 27.0% 34.0%
Lakes 36.2% 18.2% 47.4% 14.4% 52.4% 17.0% 49.8% 21.9% 32.2% 24.6%
Cultural 30.1% 16.6% 48.3% 14.0% 56.1% 16.1% 47.8% 20.1% 23.0% 24.2%
Thermal Spas | 36.4% 23.0% 51.6% 19.5% 53.1% 22.6% 46.4% 26.3% 29.2% 39.1%
Beach 29.4% 15.7% 35.6% 15.4% 39.8% 16.8% 39.0% 17.2% 26.9% 19.9%
Others 21.9% 11.8% 28.7% 13.3% 34.2% 15.7% 35.3% 15.8% 20.1% 22.0%
Total 29.6% 16.7% 43.8% 14.6% 50.2% 16.7% 44.9% 19.7% 23.7% 24.0%

For the week from 5 to 12 December, bookings for available rooms in accommodation through Online Travel Agencies are currently
35.0%, against 19.6% for the same period in 2021.

An analysis of daily data reveals the highest values for 8, 9, and 10 December when the respective saturation rates were 43.8%, 50.2%,
and 44.9% against 14.6%, 16.7%, and 19.7% in 2021.

The mountain category is the most popular, on the same days going well above the national average with 62.4%, 68.9%, and 60.0% of

available accommodation booked.
Good performance is also observed for lakes (8 December 47.4%; 9 December 52.4%: 10 December 49.8%), cultural (48.3%; 56.1%;

47.8%), and thermal spa products (51.6%; 53.1%; 46.4%).
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Monitoring of international flight bookings to Italy 5-11 December
2022 Bookings by country of origin - comparison between 2022 and 2021, on 06/12/2022
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Overall, in the week from 5 to 11 December international flight bookings to Italy, totalling 74,035, increased by +57.3% against the
same period in 2021.

As regards specific countries of origin, the main driving force in airport arrivals came from the United States (10,689; +37.9%
against 2021) and Spain, which exhibited the highest growth relative to the same week in 2021 (7,168; +78.8%). There was a slight

decrease from France, which is currently down by -4.1%

Source: ENIT Research Department using ForwardKeys data - updated to 30/11 [Nl]' AGENZIA
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Monitoring of international flight bookings to Italy 5-11 December
2022 Bookings by country of origin - % variation of 2022 against 2021, on 06/12/2022
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Monitoring of international flight bookings to Italy 5-11 December
2022 Bookings for Italy and competitors - comparison and % variation between 2022 and 2021 on 06/12/2022
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For this long weekend, bookings to Italy fall short of those for the competitors Spain and France. Nevertheless the rate
of growth of Italy, +57.3% in the week 5-11 December 2022 against 2021, is significantly better compared to Spain
(+15.5%), and at least 10 percentage points more than France (+42.7%) and Greece (+48.1%).
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Monitoring of international flight bookings to Italy 5-11 December

2022 Bookings for Italy by destination - comparison and % variation between 2022 and 2021 on 06/12/2022

Destination Rome Milan Venice Bologha Florence Naples Turin
2022 32,616 19,767 7,303 3,665 3,635 2,259 2,172
2021 17,239 13,848 5,867 2,388 2,944 1,965 939
% Var. 89.2 42.7 24.5 53.5 23.5 15.0 131.3

Destination Catania Verona Pisa Palermo Genoa Bari Trieste Ancona Others
2022 598 498 288 283 283 239 201 147 81
2021 524 206 194 128 187 326 116 103 91
% Var. 14.1 141.7 48.5 121.1 51.3 -26.7 73.3 42.7 -11.0

In net volumes, bookings are up more than 100% to Verona (+141.7%), Turin (+131.3%), and Palermo (+121.1%).

Next were Rome (+89.2%) and Trieste (+73.3%).

Source: ENIT Research Department using ForwardKeys data - updated to 30/11
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Monitoring of international flight bookings to Italy 5-11 December
2022 Bookings by country of origin - comparison between 2022 and 2021, on 06/12/2022
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Compared to 2019, overall flight bookings to Italy for the week including the long weekend of the Immaculate
Conception remain down by -31.7%. However, there is a much smaller gap for bookings from the USA, with -4.8%
against the same week of 5-11 December 2019, much less than other markets of origin and total international flights

to Italy.

Source: ENIT Research Department using ForwardKeys data - updated to 30/11 N AGENZIA
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Monitoring of international flight bookings to Italy 5-11 December
2022 Bookings by country of origin - % variation of 2022 against 2019, on 06/12/2022
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Research and Study Department - ENIT Marketing and Promotion Management

Market Research and Statistics - ENIT Marketing and Promotion Management

Visit the ENIT Research
Department:

https://www.enit.it/it/ufficio-studi
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